


2010/2011 ACCOMPLISHMENTS 
 



The last year in Mill Avenue District has been full of change and growth with visible 
increase in the number of visitors in the downtown, and with the right strategic plan, 
we are poised to see visitor traffic increase.  DTC continues to enhance the overall 
experience of downtown with action items for beautification, safety, technology, and 
entertainment, to name a few.  With the support of the Board, the City, strategic 
partners, and the general community Downtown Tempe will continue to thrive and 
prosper.  





The trust and influence of the Downtown Tempe 
Community 
(DTC) is derived from: 
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¢ƘŜ 5¢/ Ƙŀǎ ǇƻǎƛǘƛƻƴŜŘ 5ƻǿƴǘƻǿƴ ¢ŜƳǇŜ ŀǎ !ǊƛȊƻƴŀΩǎ ǇǊŜƳƛŜǊ ¦Ǌōŀƴ ŜȄǇŜǊƛŜƴŎŜ ǿƛǘƘ 
strong creative branding and strategic ad media placement via print publications, online, 
radio, and promotions. Results from overall advertising reflect an impressive impact with 
potential visitors. 
 
ÅTourism: Readership potential in excess of 8 million with more than $25,000 in value-add 
ŜȄǇƻǎǳǊŜ ό²I9w9 aŀƎŀȊƛƴŜΣ ¢ǊŀǾŜƭƘƻǎǘΣ ϧ !{¦ ±ƛǎƛǘƻǊΩǎ DǳƛŘŜύ 
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